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EMENTA

To provide a theoretical foundation for understanding and designing business models based on a historical
perspective, progressively incorporating the demands for social and environmental value propositions beyond the
economic conventional view.
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Introduction.

Concept and archetypes of business models.
Different business models.

Business Model Canvas and its variants.
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An ethical foundation for sustainable business models.
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TEXTOS E DOCUMENTOS DISPONIVEIS NA WEB

Various papers at CAPES portal.

SISTEMA DE AVALIACAO

Attendance: 08 (eight) points.

Seminars: 40 (forty) points.

Written works: 12 (twelve) points.
Business model design: 40 (forty) points.

INFORMACOES ADICIONAIS

Distance learning course.
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