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AUTORIZA OFERTA DE MATRÍCULA NA MODALIDADE DISCIPLINA ISOLADA? 

(x) Sim (  ) Não       
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EMENTA 
 
Students are supposed to learn the theoretical foundations of strategic marketing in order to critically analyze and 
solve marketing strategy related problems. 
 

 
PROGRAMA 
 
1) Theoretical foundations of strategic marketing  
2) Introduction to strategic management  
3) Marketing planning  
4) Marketing strategic decisions  
5) Marketing tactics  
6) Strategic marketing in a global economy  
7) Case studies  
8) A game of strategic marketing  
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SISTEMA DE AVALIAÇÃO 
                                 
Class attendance and participation: 20%  
Individual and group exercises: 20%  
Group project: 30%  
Review exam: 30%  
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